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Motivation
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Information E�ects on Trust
1 .  How do we determine the trustworthiness of
strangers?

2.  What effects do high consequence and low
consequence social  ident i t ies have?
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High and Low Consequence
Information
High:  part isanship,  race,  and gender

Low: favor ite movies,  tv shows,  musical  art ists
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Background
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Partisanship and Behavior
1 .  Part isanship affects trust ing behavior at  least as
much as race

(Iyengar and Westwood, 2015)

2.  Part isans prefer to hire co-part isans

(Gift and Gift, 2015)

3.  Part isans prefer to work for co-part isans

(McConnell, Margalit, Malhotra, and Levendusky, 2018)

4.  Part isans react more posit ively to ideological ly
al igned dat ing profiles

(Huber and Malhotra, 2017)

7 / 25



Ways to Expand and Deepen
1 .  Increase the diversity of  information

Party ID
Race
Gender
Religion
Policy Preferences (Similarity to subject)
Cultural Preferences (Similarity to subject)
Religiosity (Similar to subject)

2.  Increase the volume of information

Only one piece of information
All seven pieces of information
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Research Questions
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Research Questions
RQ1.  How does increasing the diversity of  information
affect the exhibit ion of  trust?

RQ2.  How does increasing the volume of information
affect the exhibit ion of  trust?
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Hypotheses
H1a.  Cues related to non-pol i t ical  attr ibutes,  such as
cultural  preferences,  wi l l  have as much of an effect on
trust-related decis ion making as party cues

H1b.  The magnitude of the effect non-party cues wil l
be moderated by strength of  subjects’  part isanship.

H2.  The high information environment wil l  produce
effects for  party cues that are smaller  relat ive to the
effects of  other information than those produced in
the low information environment .
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Study 1
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Design
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Results
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Conclusions
1 .  In low information sett ings,  part isanship only
consistently used cue

2.  In high information environments,  part ies differ on
which cues matter

3.  Party membership less important in high information
environments

4.  Effects of  party and culture moderated by strength
of part isanship

24 / 25



Thank You!
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